THE IMPORTANCE
OF SOCIAL PILLARS

Welcome to the first episode of Season 3 of the Wander Creative Podcast! Today, Dan Russo is joined by our amazing
Director of Operations, Katie Rose, and our talented Social Media Manager, Chloe Fortner. They chat about the idea
of social and messaging pillars for brands, sharing insights on how to effectively tell your brand’s story on social media.

They emphasize the importance of authenticity, consistency, and engaging your audience in your brand’s narrative.

TAKEAWAYS

Understanding Messaging Pillars: Messaging pillars Simplification and Clarity: Keep your messaging
are crucial for showcasing your brand’s full story. simple and clear to ensure it’s easy to understand
This includes highlighting your values, products, and remember. Avoid overcomplicating things as
and unique traits. it can lead to a disconnect with your audience.
Successful Brand Examples: We look at brands Consistency and Adaptability: Consistency across
like Glossier, which uses social media brilliantly. all platforms is essential, but don’t forget to adapt
Glossier involves its employees and followers, your content to fit each social media environment.
creating a sense of community and familiarity. Stay true to your brand’s core identity while making
They even base product development on feedback necessary adjustments to engage effectively on
from their followers! different platforms.

Engagement and Connection: Connecting with
your audience on a personal level is key. Getting
employees and consumers involved in your brand’s
story helps create a relatable and trustworthy image.

Are you quting to ta ke Check out the Five-Fold Framework! This

workbook is tailored for brands, marketers,
and entrepreneurs aiming to enhance their

the next step in your brand’s
social media journey? brand'’s social media presence.
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