
Digital Marketing Q&A
ANSWERING THE MOST FAQ’S

Takeaways

In this episode of the Wander Creative Podcast, hosts Matt Hadley and Dan Russo kick off season two by discussing the  
ever-changing world of digital marketing. They reflect on the two-year gap since their last season and delve into recent  
developments in the industry. They emphasize the importance of vertical video, short-form content, using AI for ad copy,  
and the necessity of closed captions in videos. The hosts also highlight the significance of authenticity in marketing and  
encourage brands to stay updated on the latest trends to elevate their marketing game.

Additionally, the hosts touch on the role of AI in modern marketing strategies, highlighting how AI-powered tools like 
ChatGPT are being leveraged to create compelling ad copy and streamline content creation. They emphasize that AI isn’t  
just a buzzword but a practical tool that can enhance marketing efforts. As the conversation unfolds, they also discuss the 
ongoing trend of shorter video content and the importance of closed captioning, both of which cater to evolving consumer 
preferences. Overall, the episode provides valuable insights into the dynamic landscape of digital marketing, offering  
practical tips and trends for brands and marketers looking to stay ahead in this ever-evolving field. 

Key trends mentioned: Vertical video, short-
form content, and closed captions are vital for 
engaging audiences.

Authenticity remains crucial in marketing; 
consumers trust people over brands.

AI is transforming marketing strategies, with 
tools like ChatGPT enhancing ad copy and 
content creation.

Brands should adapt to evolving consumer 
preferences, such as shorter video content.

Staying updated on industry trends is essential 
for success in the dynamic digital marketing 
landscape.
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